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Question 1 

1.1 Define the following concepts: 

a) Destination Management Organization {OMO). 

b) Destination branding 

c) Brand Equity 

[18] 

(2 Marks) 

(2 Mark) 

(2 Marks) 

1.2 Discuss the importance of destination management organizations in the tourism and hospitality 

industry. (4 Marks) 

1.3 What are the advantages of managing a destination? 

Question 2 

2.1 Identify and discuss the basic elements of a destination. 

(8 Marks) 

[32] 

(12 Marks) 

2.2 Describe the implications (positive and challenges) of tourism being a unique industry. 

(10 Marks) 

2.3 State the functions and responsibilities of Destination Management Organizations (DMOs) 

(10 Marks) 

Question 3 [32] 

3.1 Discuss the differences between urban and rural destinations and give two examples of each type of 

destinations. 

(10 Marks) 

3.2 Creating a unique identity for destinations has become critical and a basis for survival and growth 

within a globally competitive marketplace. Identify and explain the major benefits of effective 

destination branding? 

(12 Marks) 

3.3 Describe the concept of Brand positioning in destination management 

3.4 What happens to a destination in the absence of branding? 
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(4 Marks) 

(6 Marks) 



Question 4 [18) 

4.1 The destination marketing mix is at the heart of the destination-marketing plan. List the four (4) 

traditional destination "marketing mix". 

4.2 Identify eight (8) responsible tourism practices that destinations can implement. 

(2 Marks) 

(8 Marks) 

4.3 Promotion is one critical element of the overall destination Marketing Mix, which needs careful 

planning. Identify the stages, to be taken into account when designing promotional strategy and 

programme: 

(8 Marks) 
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